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COMMUNICATIONS



A MARKETING SPIN ON THE XMAS MESSAGE
Louise Fenwick

It’s that time of year again… Budgets for next year are in and the X Factor and Strictly mark the countdown…

So how to make the most of the Christmas cheer? In spite of much of the country’s cynicism and going back to basics, people will still part with their money at Christmas. We always do.
And market rumours suggest this year more than others; we have spent over 12 months going back to basics, making do and mending and being very thrifty.  Vegetable seed sales went through the roof as people learnt to grow their own, and realised  exactly how much they save when they do.  Exciting stuff, but we all need a break!

The key marketing message for most businesses this year has to be “treat yourself, you deserve it”.  Coffee shops have seen a boom in sales in 2009 as people gave in to their “little bit of luxury” in lean times.  If they were watching their pounds and pennies in every other area, what harm would a £2 coffee do each day?  A little piece of comfort when times are hard.
And the same can be said for Christmas.  It’s the comfort we’ve all been craving in a year of being careful; when the pies and puddings and holidaying at home have increased in value for us, Christmas is the icing on the comfort cake. It’s something to look forward to this year, postal strikes aside.   

So cream off the messages of “treat yourself”, “it’s only once a year”, “enjoy friends and family” and “you’ve earned it this year” for your business – people will thank you.  We’re just waiting to be told we can!

So with a bumper “what’s life all about” Christmas expected this year, make sure you cash in on this expectant, comforting and fun time of year.  
